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PHOTOGRAPHS BY SILVIA OTTE

EFORE LONG, a
once-proud auto-
motive brand
could be little
more than fodder
for game shows.
Imagine Regis
Philbin asking an
aspiring millionaire to name a Chrysler
nameplate that recently drove into
oblivion. The possible answers:

The Edsel? (Come on, that's a Ford.)

The DeSoto? (It went the way of the
dinosaur in 1960.)

The Maxwell? (The last one came off
the assembly line in 1925.)

Okay, okay: It’s the Plymouth,
the brand launched by Walter Chrysler
in 1928 to compete with Ford and
Chevrolet. DaimlerChrysler has pulled
the plug on the venerable nameplate,
which was designed to provide Ameri-
cans with basic transportation and, at
the heighr of its popularity in the
1960s and 1970s, produced inexpensive
muscle cars. Between 1970-and 1972,
legendary driver Richard Petty won 47
Nascar races in Plymouths, many of

them with his Road Runner SuperBird.

Now, the brand that gave us the Fury,
Valiant, Barracuda, SuperBird, Volare,
Road Runner (beep! beep!)—let’s just for-
get the K-cars—is headed for oblivion.
Except on two models, the Plymouth
name no longer exists. (It lives on in
the Neon and Prowler through 2001.)
As of the first of this year, however, the
Breeze and the Voyager line of minivans
carry the Chrysler badge.

“The decision to retire the Plymouth
name was based on a global strategy to
promote the Chrysler brand abroad,”







